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Defined home office spaces, like this design by Kristine Paige, serve as a dedicated workspace.
French doors cut off noise from other areas in the home.

The home has become more important in our everyday lives.

People are working from home, schooling from home and shopping (even
more) from home as the world continues to adapt to the ongoing COVID-19
pandemic. As spaces take on more purpose, interior designers say their
services have been in more demand as their clients seek help to make the
most of their spaces.
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As home designs change post-pandemic, we wanted to see how designers are
rising to meet the prospects and challenges of creating multi-use living and
working spaces, where they think new opportunities exist within the home
structure, and if this new way of life will see a decline in the ubiquitous open
floor plan. Their answers follow.

What do you see as the biggest change in post-pandemic home design?

Libby Langdon, Libby Langdon Interiors, New York: The biggest change |
see is folks who never worried about what their homes looked like before are
really starting to care now, and | see that as great news for all of us in the
home furnishings industry, designers, manufacturers, retailers and etailers.
“Staying in” is the new “going out” and as the weather starts to get cooler, we
will be moving life back indoors. Looking ahead to winter, now is the time to
make sure your style messaging and design solutions are on point.

Penny Francis, Eclectic Home, New Orleans: The biggest change in post-
pandemic home design is the increased interest in updating the home and the
desire to have a healthy environment for the family to enjoy while having to be
productive while working or schooling from home. The amount of time spent
at home is greater than it's ever been and having an opportunity to stop and
reflect on the home and what brings happiness has become a priority. We see
the desire for change to happen quickly, and we have to manage the
expectations because there still are some delays in the supply chain. What we
also have noticed with new and potential clients is the desire to make the
spaces their own and now a reflection of how they live rather than imitating
spaces.



HOME
ACCENTS
TODAY.

Patricia Lockwood, Design Vision Studio, Palm Desert, Calif.: | think we can
all agree that the practice of interior design is fluid with so many variables
influencing the way people live. The biggest change in post-pandemic home
design — which | see as a positive — is that clients are now far more in-tune
with how they use the spaces in their homes.

Kristine Paige, Jackson Paige Interiors, Los Angeles: The biggest change we
see in post-pandemic home design is creating comfortable and inspiring home
working spaces. We have been adding and extending rooms to give each
family member an isolated area in which to go to school and to the “new
office.” We also see a continued trend towards home gyms. No one wants to
go to bed in their bedroom or relax in their family room staring at a treadmill
or Peloton. A bedroom is for rest and recovery: a family room is for relaxing
and relating. In homes without the extra room, we're recommending
beautifully cordoned-off areas for workouts.

Erinn Valencich, Erinn V Design, Los Angeles: As a result of people working
from home, office space and quiet space for calls is a priority. We are seeing a
big return to the home office, which is no surprise, but also more enjoyable
space for families and entertaining are more important. When people travel
less, the home becomes the place to be. Backyard design, outdoor year-round
entertaining and better dining rooms with increased seating are all more
important now.

Shayla Copas, Shayla Copas Interiors, Little Rock, Ark.: Clients are more
focused on the longevity and comfort of their furniture. Now that people are
spending more time in their homes and using their furniture more, they are
asking questions about fabric quality and showing concern about the longevity
of the products that they purchase. Clients want to know that their furniture
will endure their family’s lifestyle. They want to make sure the fabric can
handle children or pets. Comfort is also a much bigger conversation right now.
I've noticed that clients’ purchases are more influenced by comfort than price
— that has been a definite shift during the pandemic.






